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Here is where the world meets 
up. With the latest design trends 
and innovations and our partner 
country presentation, more 
than 134,000 trade visitors 
from over 150 countries benefit 
from a forward-looking market 
overview and a range of goods 
unique in terms of breadth 
and depth. In 2015, more than 
4,800 exhibitors from over 90 
nations showcased their latest 
product ideas.

www.ambiente.messefrankfurt.com

About



Investors and consumers throughout 
the world are getting to know Brazil. 
This vast country also offers various 
opportunities for business. Recent 
structural, economic and political 
reforms have cast Brazil in a new 
role on the international stage. As 
it travels down the path of growth 

•	 GDP	(PPP)	–	US$	2,065	trillion	
(iBGE/FMi	2013);

•	 larGESt	ProDUcEr		
oF	iron	orE;

•	 larGESt	ProDUcEr	anD	
ExPortEr	oF	coFFEE,	SUGar	
canE,	oranGE	jUicES;

•	 larGESt	ExPortEr	oF	
SoyBEan,	anD	SEconD	
ExPortEr	oF	MEat,	chickEn	
anD	lEathEr;

•	 5th	DEStination	For	ForEiGn	
DirEct	invEStMEnt	(FDi)	
aMonG	EMErGinG	MarkEtS;

•	 4th	larGESt	ManUFactUrEr	
oF	coMMErcial	PlanES;

•	 8th	MarkEt	ProDUcEr	oF	
StEEl	anD	EnErGy.

WHY 
BRAZIL?

KEY FIGURESand sustainability, Brazil has 
gained the credibility that makes 
it an obligatory component in the 
portfolio of major investors. Today, 
anyone considering great business 
opportunities will include Brazil. The 
dynamics of the Brazilian economy 
are impressive to more demanding 
investors and consumers. Exports 
have doubled in the last four years, 
and imports have increased in a 
similar pace. This demonstrates 
that there is a degree of balance in 
Brazil’s strategy. While aggressively 
approaching the international market, 
Brazil also exposes its own products 
to foreign competition on the internal 

market, without protectionist or 
bureaucratic impositions. This new 
perception of Brazil is attributable in 
part to the high quality of Brazilian 
products: creative, modern and 
functional, they stand out for the 
factors such as the materials used 
and the originality of the product 
design, as well as their quality and 
technological standards. Just to give 
some examples of that environment 
of free trade and competition it can 
be mentioned the extensive flow 
of imports and exports products in 
the same industrial sectors such as 
automobile, electronics and ITC.



The Think Plastic Brazil Program (formerly known as the Export Plastic 
Program) offers Brazilian supply sources, production outsourcing and 
partnership to foreign industries and markets, and counts on a highly 
skilled team. It acts as an interface between Brazilian manufacturers and 
international buyers of plastic products. 

think 
plastic 
brazil
INP - Brazilian Plastic Institute

WWW.tHInKpLAStIcBRAZIL.com

The ThINk PlasTIc BrazIl 
Program has aBouT  70  
BrazIlIaN memBer comPaNIes, 
maNufacTurers aNd exPorTers 
of a wIde varIeTy of ProducTs:

BaBy,	chilD	&	toyS

BathwarE

DiSPoSaBlES

FUrnitUrE	linE

GarDEn	&	lawn	anD	oUtDoorS

housewares 

GiFtS

hoME	DEcoration	&	liGhtinG

inStitUtional

kitchEnwarE

laUnDry	&	clEaninG

licEnSinG	anD	ProMotional

oFFicE,	StationEry	&	School

orGanizErS

PEt	ShoP

taBlEwarE



meet our team brazilian
exhibitors

marco wydra
Executive manager
marco.wydra@thinkplasticbrazil.com

lucIaNa sTIPPe
Financial manager
luciana.stippe@thinkplasticbrazil.com

crIsTINa sacrameNTo
market Development Specialist 
(Flexible packaging)

cristina.sacramento@thinkplasticbrazil.com

daNIela orNelas
Business Intelligence Assistant
bi@thinkplasticbrazil.com

daNIela vIaNa
market Development Assistant
daniela.viana@thinkplasticbrazil.com

rIchard de assIs
Foreign trade Specialist
richard.assis@thinkplasticbrazil.com

gIlBerTo agrello
market Development Specialist 
(plastic Housewares & Rigid packaging)

gilberto.agrello@thinkplasticbrazil.com

Brinox

Jaguar

ou

maxeb

metaltru

Plasútil

são Bernardo

Termolar

yuze
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1 2

Kitchenware, Tableware, Bathware, 
Home-Office Organization, Disposables 
Cups, Plates and Cutlery.

products



3 4

Kitchenware,Tableware, Bathware, 
Laundry & Cleaning, Home-Office 
Organization, Baby, Child & Toys, 
Giftware, Promotional & Licensing.

products



5 6

Kitchenware, Tableware, Bathware, 
Laundry & Cleaning, Home-Office 
Organization, Home Decoration 
& Drapes, Beauty & Healthcare, 
Giftware, Gourmet & Hospitality, 
Promotional & Licensing, Acrylics, 
Thermos & Isotherms

products



7 8

®

Bathware, Laundry & Cleaning, 
Home-Office Organization, Baby, 
Child & Toys, Pets.

products



9 10

Kitchenware, Bathware, Laundry & 
Cleaning, Home-Office Organization, 
Garden & Outdoors, Furniture.

products



11 12

Kitchenware, Tableware , Bathware, 
Laundry & Cleaning, Home-Office 
Organization, Baby, Child & Toys, 
Furniture, Sports and Fitness, Pets, 
Promotional & Licensing.

products



13 14

Kitchenware, Tableware, Bathware, 
Laundry & Cleaning, Home-Office 
Organization, Office, Stationery & 
School, Garden & Outdoors, Home 
Decoration & Drapes.

products



15 16

Kitchenware, Tableware, Giftware, 
Thermos & Isotherms.

products



17 18

Kitchenware, Giftware, 
Gourmet & Hospitality.

products



19

WWW.tHInKpLAStIcBRAZIL.com/En/ASSocIAtES

visit our associated 
companies page

Or scan the code



Coordination

institutional support

Inp
Brazilian plastic 
Institute
222 Chedid Jafet Ave
Block C - 4th floor
Vila Olímpia
Zip code: 04551-065
São Paulo - SP - Brazil
Phone: +55 (11) 2148-4772

www.thinkplastiCbrazil.Com


